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Reg Bailey, Chief Executive of the Mothers' Union, is carrying out an independent review to address parents' concerns about the pressures on children to grow up too quickly.  Reg is very keen to hear from organisations interested in this issue, including from industry, and the parenting, children and young people's sectors.  The views submitted through this questionnaire will help him develop his recommendations which will be published in May. 
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Enquiries To
If your enquiry is related to the policy content of the call for evidence you can telephone: 0370 000 2288 or e-mail: bailey.review@education.gsi.gov.uk


	
	Contact Details

	
	If your enquiry is related to the DfE e-consultation website or the consultation process in general, you can contact the Consultation Unit by telephone:0370 000 2288 or e-mail: consultation.unit@education.gsi.gov.uk

	1
	Summary

	1.1
	Reg Bailey, Chief Executive of the Mothers' Union, is carrying out an independent review of the commercialisation and sexualisation of childhood and wants to hear from all organisations and individuals with an interest in these issues. 

	1.2
	The Government asked Reg to look into this issue because of the concerns of many parents who feel their children are under increasing pressure to become consumers, and that the world they live in is a more sexualised place than when their parents were growing up.

	1.3
	Reg will be looking at a wide range of issues around pressures on children to grow up too quickly, focussing particularly on four key issues: 

· that sexualised imagery forms a universal background or wallpaper to children's lives;

· that some products are inappropriate for children, and others in dubious taste: parents are anxious about what is appropriate;

· that businesses sometimes treat children too much as consumers and forget that they are children too, with particular concerns about the kinds of marketing techniques associated with digital media;

· how to tell advertisers, broadcasters and retailers about the things parents are unhappy about and how to make an effective complaint. 

	1.4
	Reg will complete his review by May 2011, so this questionnaire will be live until 18 March to enable your responses to be taken into account as he writes his report during April.  Reg is also talking to lots of organisations, companies, groups of children and young people and parents in addition to getting views through this Call for Evidence questionnaire process.

	1.5
	Please note - this questionnaire is for organisations and individuals replying in a professional/business capacity.  There is a separate questionnaire, for parents and carers replying in a personal capacity to fill in, which can be accessed at the e-consultation home page  www.education.gov.uk/consultation

	2
	Terms of Reference

	2.1
	Reg Bailey, Chief Executive of the Mothers' Union, was appointed on 6 December 2010 to carry out an independent review into the commercialisation and sexualisation of childhood, and report back with recommendations in May 2011.

	2.2
	In setting up this review, the Government was responding to the concerns of many parents that children are being pressured into growing up too quickly.

	2.3
	Reg Bailey has been asked to put forward recommendations to address the high levels of public concern, taking into account particularly the views of parents and the business community.  The responses to this Call for Evidence questionnaire will help Reg develop these recommendations.

	2.4
	Reg will be looking at a wide range of issues around pressures on children to grow up too quickly, focussing particularly on four key issues: 

· that sexualised imagery forms a universal background or wallpaper to children's lives;

· that some products are inappropriate for children, and others in dubious taste: parents are anxious about what is appropriate;

· that businesses sometimes treat children too much as consumers and forget that they are children too with particular concerns about the kinds of marketing techniques associated with digital media;

· how to tell advertisers, broadcasters and retailers about the things parents are unhappy about and how to make an effective complaint. 

	2.5
	This review will build on the previous reviews conducted by Professor David Buckingham on the impact of the commercial world on children's wellbeing, by Dr Linda Papadopoulos on the sexualisation of young people, and by Professor Tanya Byron on child safety in a digital world.  Reg Bailey has been asked to examine the evidence in these reviews and more recent research to produce robust and challenging recommendations for Government to consider. 

	2.6
	The full terms of reference are available here:  http://media.education.gov.uk/assets/files/pdf/terms%20of%20reference.PDF

	3
	How To Respond

	3.1
	Consultation responses can be completed online at www.education.gov.uk/consultations by emailing bailey.review@education.gsi.gov.uk or by downloading a response form which should be completed and sent to:

Reg Bailey, Commercialisation and Sexualisation Review, Department for Education, Ground Floor, Sanctuary Buildings, 20 Great Smith Street, London SW1P 3BT.

	4
	Additional Copies

	4.1
	Additional copies are available electronically and can be downloaded from the Department for Education
e-consultation website at: http://www.education.gov.uk/consultations

	5
	Plans for making results public

	5.1
	Reg Bailey will publish his report in May 2011, and this will include a summary of the evidence he has gathered through this questionnaire.  Reg's report will be available on the DfE website www.education.gov.uk once it has been published. 


