Skills Funding
Agency

FE Choices Learner
Satisfaction Community
Learning Survey 2015 to 2016

This report was undertaken by Ipsos MORI and RCU on

behalf of the Skills Funding Agency

June 2016

Of interest to learning providers and the general public interested in the 2015 to 2016

Learner Satisfaction Community Learning Survey.



Ipsos MORI

Ipsos MORI, part of the Ipsos Group, is a leading research company with global
reach.

Ipsos MORI Social Research is a team of methodological and public policy experts
based in London, Edinburgh, Belfast and Manchester. We bridge the gap between
government and the public, providing robust research and analysis to help determine
what works. We cover broad issues that shape the delivery of public services in
modern society and how to engage the public in the policy-making process.

To find out more about the work of Ipsos MORI telephone 0207 347 3000, email
ukinfo@ipsos.com or visit http://www.ipSos-mori.com.

INFORMED
STRATEGIC
DECISIONS

RCU is a specialist research and consultancy company working with public sector
clients all over the UK. Its mission is to develop practical and relevant research and
consultancy solutions for clients through innovation, professionalism and market
expertise.

RCU provides strategic consultancy, customised market research, interactive
planning tools and research skills training for a wide range of clients and has been
serving the learning and skills sector since 1987. RCU’s unique business model
features equal ownership rights for all staff. We aim to be a community of
professionals, interacting within innovative teams and delivering strategically
important research and consultancy that influences national learning and skills

policy.

To find out more about the work of RCU telephone 01772 734855, email
enquiries@rcu.co.uk or visit www.rcu.co.uk.



mailto:ukinfo@ipsos.com
http://www.ipsos-mori.com/
mailto:enquiries@rcu.co.uk
http://www.rcu.co.uk/

Contents
Section 1: Introduction and methodology
Section 2: Analysis of respondents
Profile of respondents
Section 3: Analysis of responses
Satisfaction rating questions
Likelihood of recommendation
Impact of learning
Section 4: Reporting the results of the survey

Section 5: Summary of findings

Annexes

Annex 1: Technical Summary of Research Methodology
Annex 2. Learner Satisfaction Survey Instrument
Annex 3: Survey Report Example

Annex 4: Quality Tests for Survey Samples

10

12

20

21

23

25

27

34



Section 1: Introduction and methodology

This report provides a summary of the findings for the 2015 to 2016 Learner
Satisfaction Survey for Community Learning. The survey ran at the same time as the

main FE Choices Learner Satisfaction Survey (Version 8).

The Community Learning survey was open from 2 November 2015 to 1 April 2016,
although the survey closed for paper responses on 9 March due to the extra
processing required compared with the online survey. Learners from 177 learning

providers took part in the survey, with most completing the questionnaire online.

A detailed review of the survey questionnaire for the FE Choices Learner
Satisfaction Survey was carried out in April and May 2015 which consulted widely
with learners, teaching staff and stakeholders. The review resulted in a number of
changes to the mainstream survey questions for the 2015 to 2016 survey. The
survey questionnaire for Community Learning also incorporated these changes. For
this year’s survey the response scale was a satisfaction rating (changed from a
good/bad rating previously) and the number of questions was reduced to seven

(from 10 previously). The seven new questions are listed below.

e How satisfied or dissatisfied are you with the teaching on your
course or activity?

e How satisfied or dissatisfied are you with the way staff treat you?

o How satisfied or dissatisfied are you with the advice you have
been given about what you can do after this course or activity?

o How satisfied or dissatisfied are you with the support you get on
this course or activity?

e How satisfied or dissatisfied are you that the course or activity is
meeting your expectations?

o How satisfied or dissatisfied are you that the staff respond to the
views of learners?

e Overall, how satisfied or dissatisfied are you with the organisation

that provides your learning?



The response scale ranged from 0 = very dissatisfied to 10 = very satisfied. Sad and
happy faces at either end of the scale reinforced the direction of the response scale

from negative to positive.

A further question asked learners if they would recommend their learning provider to
friends or family. This had six response options: extremely likely, likely, neither likely
nor unlikely, unlikely, extremely unlikely and does not apply. The response to this
guestion was analysed to produce the overall score which was a combined
percentage of those answering ‘extremely likely’ and ‘likely’. Also unchanged from
last year were the questions about learners’ main reasons for taking their course or

activity and what they felt the impact of their learning had been.

We used quality tests to check the robustness of each provider’s returned sample to
establish if we could award a valid score (refer to Annex 4 for details). The tests
included an assessment on sample skew and calculation confidence interval, similar
to those used for the mainstream Learner Satisfaction Survey. The final score
calculation included a weighting factor, to counter any imbalance in the sample
based on the age and gender of learners when compared to each provider’s

Community Learning population as a whole.

All Community Learning providers that took part in the survey received a detailed

report on the results (Annex 3).



Section 2: Analysis of Survey Respondents

Survey respondent summary
Table 1 summarises the total number of participating learning providers. It also
includes the learners’ responses during the survey period (following the removal of

invalid responses).

Table 1: Summary of Survey Respondents

Responses
Number of providers participating 177
Total number of suney responses 32,665
Total number of online responses 21,376
Total number of paper based questionnaire responses 11,289

The total number of responses was slightly higher than last year (32,315 responses
in 2014 to 2015) and the proportion completing online, 65%, was also higher (62%
online in 2014 to 2015).

The survey gquestionnaire asked respondents if they were completing the survey
themselves or receiving help from someone else. Of the 32,665 valid responses,

4,406 (13.4%) indicated that they were receiving help, compared to 11% last year.

Profile of respondents

Figure 1 shows the gender profile of learners who responded to the survey and
compares it with the national population of Community Learning learners. The
Community Learning population is defined as all learners taking courses and
activities funded through the Community Learning budget within the survey period (2
November 2015 to 21 April 2016).



Figure 1: Gender Profile of Survey Respondents compared to SFA-funded

Community Learning Total Population
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The survey sample gender profile was very close to the Community Learning
population as a whole, which shows that almost three-quarters of learners on this
type of provision are female. The overall learner population has fallen slightly since
last year, down from 274,935 in 2014 to 2015.



Figure 2 shows the age profile of learners who responded to the survey and

compares it with the national population of Community Learning learners.

Figure 2: Age Profile of Survey Respondents compared to SFA-funded
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There was a relatively close match between the age profile of the sample and the
overall Community Learning population. Although learners aged under 40 were
slightly under-represented in the sample those aged 60 years and over were slightly
over-represented.



Section 3: Analysis of survey responses

Satisfaction rating questions

The survey guestionnaire included seven ‘satisfaction rating’ questions where
learners were asked to score various aspects of their course or other learning activity
on a scale of zero to 10 where zero equals very dissatisfied and 10 equals very
satisfied.

Table 2 below shows the response to the seven satisfaction rating questions (Q3 to

Q9) and the average satisfaction scores that learners assigned to each question.

Table 2: Responses to the Satisfaction Rating Questions

Satisfaction scores

Overall
Question Responses Average
Score

Q3 How satisfied or dissatisfied are you with the

. . 32,546 9.3
teaching on your course or activity?

Q4 How satisfied or dissatisfied are you with the

32,526 9.6
way staff treat you?

Q5 How satisfied or dissatisfied are you with the
advice you have been given about what you can 23,158 9.0
do after this course or activity?

Q6 How satisfied or dissatisfied are you with the

. . 30,166 9.4
support you get on this course or activity?
Q7 How satisfied or dissatisfied are you that the 32 465 92
course or activity is meeting your expectations? ' '
Q8 How satisfied or @ssatlsﬁed are you that the 30,064 94
staff respond to the views of learners?
Q9 Owerall, how satisfied or dissatisfied are you 32,416 92

with the organisation that provides your learning?




On average, learners gave their most positive responses to the questions on the way
staff treat them (9.6), the support they receive on their course or activity (9.4) and the
way staff respond to the views of learners (9.4). The least positive response was to
the question on the advice they had been given on what to do after completing their
course or activity with an overall mean score of 9.0. However, almost a third of
learners responded ‘not applicable’ to this question suggesting they had not received
any advice.

The following chart shows how the average survey scores for each of the satisfaction

rating questions differed by gender.

Figure 3: Survey Responses by Gender (Average Score)
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Gender Q3 Q4 Q5 Q6 Q7 Q8 Q9
Female 9.36 9.60 9.06 9.44 9.27 9.38 9.18
Male 9.22 9.52 8.88 9.30 9.09 9.26 9.06

On average, females gave slightly higher satisfaction scores for all seven questions.
This general pattern of higher levels of satisfaction among female learners is
consistent with previous Learner Satisfaction surveys. The greatest differences in



female and male scores concerned advice to learners on what to do after their
course or activity (Q5) and the course or activity meeting expectations. The male
response to Q5 was the only instance where the mean satisfaction score was below
9.0.

The highest satisfaction score given by females and males was for Q4 How satisfied
or dissatisfied are you with the way staff treat you? This question also had the

smallest difference between female and male mean satisfaction scores.

Figure 4 shows the average survey scores for each of the satisfaction rating
guestions broken down by age group. Within each column, the colour scale runs
from red for the highest scores through to orange, yellow and then to green for the

lowest scores.

Figure 4: Survey Responses by Age (Average Score)

Overall (OX] Q4 Q5 Q6 Q7 Q8

Under 20

Q3 How satisfied or dissatisfied are you with the teaching on your course or activity?

Q4 How satisfied or dissatisfied are you with the way staff treat you?

Q5 How satisfied or dissatisfied are you with the advice you have been given about what
you can do after this course or activity?

Q6 How satisfied or dissatisfied are you with the support you get on this course or
activity?

Q7 How satisfied or dissatisfied are you that the course or activity is meeting your
expectations?

Q8 How satisfied or dissatisfied are you that the staff respond to the views of learners?

Q9 Overall, how satisfied or dissatisfied are you with the organisation that provides your
learning?




Previous Learner Satisfaction surveys for Community Learning have shown that
learners aged 60 and over tend to be the most positive, which is again reflected in
the 2015 to 2016 survey results. Learners in this age group were generally the most
positive group, giving the highest score of any age group for six of the seven
satisfaction rating questions. Those aged 60 and over were particularly positive
about the way they were treated by staff and the support they had received on their
course or activity. Learners aged under 20 tended to give lower satisfaction ratings
compared with other groups, although the number of respondents was comparatively
low because this group of learners covered only 19-year-olds (Community Learning
is for adults aged 19 years and older). This mirrored the findings from the main FE
Choices Learner Satisfaction Survey, which indicate that young people tend to be
less positive than older age groups when responding to learner satisfaction surveys.

Figure 5 shows the percentage ratings given by learners to each of the seven

satisfaction rating questions, where 0 = very dissatisfied and 10 = very satisfied.

Figure 5: Spread of Responses
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Response Q3 Q4 Q5 (0]3) (o)) Q8 Q9
0-1 0.3% 0.2% 0.6% 0.2% 0.3% 0.3% 0.4%
2-3 0.4% 0.2% 0.8% 0.3% 0.6% 0.4% 0.6%
4-6 3.3% 1.6% 6.8% 2.7% 3.9% 3.3% 4.6%
7-8 14.2% 8.5% 17.7% 12.3% 15.5% 12.9% 16.8%
9-10 81.8% 89.5% 74.2% 84.4% 79.6% 83.1% 77.6%

Almost 90% of learners gave a rating of nine or ten when asked about their
satisfaction with the way they were treated by staff. Teaching, on-course support and
the way staff respond to the views of learners were also rated as nine or ten by over
80% of respondents. Q5 (How satisfied or dissatisfied are you with the advice you
have been given about what you can do after this course or activity?) received the
lowest satisfaction rating. However, almost three-quarters of respondents gave a

score of nine or ten and only 8% gave scores of less than seven.

Likelihood of recommendation

Learners were asked to indicate how likely it was that they would recommend their
course or activity to friends or family on a five-point rating scale from ‘extremely
likely’ to ‘extremely unlikely’. The chart below shows the results.

Figure 6: Likelihood of recommending the course or activity
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The likelihood of recommendation by learners was extremely high, with 95%
indicating that it was ‘likely’ or ‘extremely likely* that they would recommend their
course or activity to friends or family. This figure was slightly higher than the results
from the previous Community Learning Survey (2014 to 2015), when the likelihood of
recommendation was 94%. The proportion of learners who responded ‘extremely
likely’ (two-thirds) has also increased compared to last year when 63% gave this

response.

Figure 7: Likelihood of recommending the course or activity by gender

Female (23,241)

Male (8,680)
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B Extremely Likely H Likely = Neither likely nor unlikely H Unlikely m Extremely Unlikely

Recommend to a friend Female Male
Extremely likely 69.1% 61.3%
Likely 26.6% 32.4%
Neither likely nor unlikely 3.3% 4.7%
Unlikely 0.6% 1.0%
Extremely Unlikely 0.4% 0.6%

The more positive response by females to the seven satisfaction rating questions is
reflected in the pattern of response by gender to the overall recommendation
guestions. Females were more likely than males to say they were ‘extremely likely’
to recommend their course or activity to friends or family. The overall
recommendation score (the percentage that were ‘likely’ or ‘extremely likely’ to

recommend) was also slightly higher among females (96%) than males (94%).
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Impact of learning

The following set of charts show the survey responses to the questions on the main
reasons for taking the course or activity and respondents’ self-reported impacts of
their learning. Figure 8 shows all the reasons given by learners for taking their

course.

Figure 8: Reasons for Taking the Course or Activity

To gain skills and knowledge

To meet people and make new friends

For personal interest or pleasure

To help you participate in social activities

To help you get a job or with your work

To benefit your health or wellbeing

To progress on to another course

To help other members of your family

Other reason

0% 20% 40% 60% 80% 100%

All Reasons Count Percent  Female Male Under 40 48\?:rd
To gain skills and knowledge 24,670 83.2% 83.1% 83.6% 84.9% 82.6%
To meet people and make new friends 13294 44.8% 47.1% 38.8% 44.2% 45.1%
For personal interest or pleasure 18,776 63.3% 64.5% 60.5% 49.7% 68.9%
To help you participate in social activities 7216 24.3% 24.1% 24.9% 28.4% 22.7%
To help you get a job or with your work 6357 21.4% 20.6% 23.5% 37.1% 15.1%
To benefit your health or wellbeing 9801 33.1% 34.5% 29.2% 26.3% 35.7%
To progress on to another course 6397 21.6% 21.3% 22.2% 28.7% 18.7%
To help other members of your family 4744 16.0% 17.7% 11.3% 26.9% 11.6%
Other reason 1545 5.2% 5.0% 5.7% 6.3% 4.7%

Base = 29,647
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Well over 80% of learners said one of the main reasons for taking their course or
activity was to gain new skills or knowledge and this was the most frequently cited
reason. The second most frequently cited was ‘for personal interest or pleasure’
although there was some variation by age and gender. Respondents aged 40 and
over (69%) were much more like than those under 40 (50%) to identify this as a
reason for taking the course and females (65%) were also slightly more likely than
males (61%) to do so.

Overall, just under half of learners saw their course or activity as an opportunity to
meet people and make new friends. However, females (47%) were more likely than
males (39%) to cite this as a reason for taking their course. A third of Community
Learning learners had taken the course to improve their health or well-being, with

females and those aged 40 and over more likely to give this reason.

Well over a third of respondents aged under 40 hoped to improve their chances of
employment or progressing in their current job as a result of taking the course or

activity. Males were also slightly more likely to cite this reason.

Younger learners (aged under 40) were more likely to cite a wider range of reasons
for engaging in learning. Well over a quarter cited ‘to help you participate in social
activities’, ‘to progress on to another course’™ and ‘to help other members of your

family’ as important reasons for taking their course or activity.

The respondents were asked to identify the single most important reason for taking

their course or activity. The following chart and table show the results.
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Figure 9: Main Reason for Taking the Course or Activity

To gain skills and knowledge

To meet people and make new friends

For personal interest or pleasure

To help you participate in social activities

To help you get a job or with your work

To benefit your health or wellbeing

To progress on to another course

To help other members of your family
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0% 20% 40% 60% 80%

Main Reason Percent  Female Male Under 40 42\?:rd
To gain skills and knowledge 14,745 51.4% 50.5% 53.8% 50.5% 51.8%
To meet people and make new friends 870 3.0% 3.0% 3.2% 4.4% 2.5%
For personal interest or pleasure 5,839 20.3% 20.6% 19.8% 11.4% 23.9%
To help you participate in social activities 643 2.2% 2.2% 2.4% 2.6% 2.1%
To help you get a job or with your work 2287 8.0% 7.2% 9.9% 14.2% 5.5%
To benefit your health or wellbeing 2380 8.3% 9.3% 5.6% 4.7% 9.7%
To progress on to another course 658 2.3% 2.3% 2.2% 4.4% 1.5%
To help other members of your family 920 3.2% 3.8% 1.6% 6.6% 1.9%
Other reason 357 1.2% 1.1% 1.5% 1.4% 1.2%

Base = 28,699

Over half of the respondents said that the most important reason for taking their
course or activity was ‘to gain skills and knowledge’, with males (54%) slightly more
likely than females (51%) to give this reason. The second most frequently stated

reason was ‘personal interest or pleasure’, identified by a fifth of respondents.
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The third most popular reason for taking a course or activity was ‘to benefit health or

wellbeing’ although the response differed by age group. Those age 40 and over

(10%) were twice as likely as those aged under 40 to cite this reason.

Figure 10 shows all of the perceived outcomes identified by respondents of their

learning.

Figure 10: Outcomes of Taking the Course or Activity

You have more skills or knowledge

You have made new friends

You are more confident as a person

You are more likely to participate in social
activities

You are more likely to get a job or progress
at work

Your health or wellbeing has benefitted

You are more likely to progress on to
another course

You are more able to help other family
members

None of the above

0% 20% 40% 60% 80% 100%
All Outcomes Percent Female Male Under 40
You have more skills or knowledge 25,744 87.6% 87.2% 88.6% 85.9% 88.3%
You have made new friends 16,918 57.6% 59.7% 52.0% 53.1% 59.4%
You are more confident as a person 11,697 39.8% 40.3% 38.4% 48.6% 36.3%
You are more likely to participate in social activities 7,580 25.8% 25.6% 26.2% 32.6% 23.0%
You are more likely to get a job or progress at work 5,196 17.7% 16.9% 19.7% 31.3% 12.2%
Your health or wellbeing has benefitted 11,286 38.4% 40.2% 33.7% 30.6% 41.5%
You are more likely to progress on to another course 13,306 45.3% 45.3% 45.4% 47.4% 44.5%
You are more able to help other family members 6,794 23.1% 24.6% 19.1% 33.4% 19.0%
None of the above 556 1.9% 1.9% 1.7% 2.1% 1.8%
Base = 29,388
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Well over 80% of learners indicated that they had gained new skills and knowledge
as a result of taking their course. The second most frequently stated outcome was
making new friends which was particularly high among females (60%) and those
aged 40 and over (59%). Approaching half the learners thought that they were more
likely to progress on to further learning after completing their course or activity which

was consistently high across both age groups and genders.

Overall, 40% thought their health or wellbeing had benefitted, although this outcome
was more frequently cited by learners aged 40 and over. 40% of learners said their
confidence had improved as a result of taking their course, rising to almost half of

those aged 40 and under.
Almost a third of respondents aged under 40 said their learning had made them
more likely to get a job or progress at work. This outcome also tended to be cited

more frequently by male learners (20%) than females (17%).

The following chart and table show respondents’ views on the single main outcome

of their learning.
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Figure 11: Main Outcome of Taking the Course or Activity
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0% 20% 40% 60% 80%
Main Outcome Percent Female Male Under 40
You have more skills or knowledge 18,512 65.4% 64.4% 68.3% 57.9% 68.5%
You have made new friends 1,045 3.7% 3.6% 3.9% 4.6% 3.4%
You are more confident as a person 1,193 4.2% 4.3% 4.1% 6.4% 3.4%
You are more likely to participate in social activities 466 1.6% 1.5% 2.0% 2.3% 1.4%
You are more likely to get a job or progress at work 1,421 5.0% 4.5% 6.5% 9.0% 3.4%
Your health or wellbeing has benefitted 2,827 10.0% 11.1% 7.0% 5.3% 11.8%
You are more likely to progress on to another course 1,535 5.4% 5.5% 5.2% 7.1% 4.8%
You are more able to help other family members 841 3.0% 3.5% 1.5% 6.1% 1.7%
None of the above 455 1.6% 1.6% 1.6% 1.5% 1.6%
Base = 28,295

By far the most frequently cited single main outcome of taking the course or activity
was the acquisition of new skills or knowledge (65%). Learners aged over 40 (69%)
were more likely than younger learners (58%) to state this as the main outcome. For
those aged 40 and over the second most frequently stated outcome was the benefit
to health and well-being (12%). Among learners aged under 40, help with getting a

job or progressing at work, was the second most frequently cited (9%).
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Figure 12 below compares all respondents’ reasons for taking the course or activity

and all the outcomes they reported after completing their learning.

Figure 12: All Reasons for Taking the Course or Activity and Outcomes
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The analysis shows that most learners experienced benefits from their learning
which were in addition to their original reasons for taking their course or activity. In
almost every instance, the percentage of respondents that identified a particular
reason for taking a course was exceeded by the percentage giving the matching
outcome. Just over a fifth of learners cited progression to further learning as a
reason for taking their course but approaching half now expected to do so as a result

of their current learning.
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The percentage of learners that had taken the course to help get a job or with their
work was slightly higher than the percentage who identified this as main outcome of

their learning.

Figure 13 below shows respondents’ most important reason for taking the course

against the single main outcome.

Figure 13: Main Reason for Taking the Course or Activity and Main Outcome
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Just over half of learners indicated gaining skills and knowledge was the most
important reason for taking their course although two-thirds identified this as the

single main outcome.
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Section 4: Reporting the Results of the Survey

We gave survey reports to all providers that took part in the Community Learning
Survey providing detailed feedback on their results. The survey reports issued to
individual learning providers showed the response by learners to each individual
guestion. We analysed the results using a range of learner characteristics, subject

area and delivery location.

Each learning provider’s survey sample underwent two quality tests to check for
statistical robustness. The first was a confidence interval test for minimum sample
size. We used the latest available individualised learner record (ILR) datasets to
calculate the number of eligible learners attending each provider in the survey period
(2 November 2015 to 1 April 2016). This figure was then used to calculate the
minimum returned sample size that would generate 95% confidence that the
measured results were within 5% of the estimated true value. Samples representing
at least 70% of all eligible learners were also considered sufficiently robust. In
addition to the confidence interval test, we used the skew test to ensure that the
degree of bias within the sample submitted by individual providers was within

acceptable parameters. Annex 4 details how we calculated both quality thresholds.

For the main Learner Satisfaction Survey, learning providers meeting the required
survey sample quality tests are awarded a score. This is the combined percentage of
those answering ‘extremely likely’ and ‘likely’ when asked if they would recommend
their learning provider to friends or family. Of the 177 learning providers that returned
valid responses to the Community Learning survey, 78 achieved a sufficiently robust
sample to pass the confidence interval and skew quality tests. They were also given
an overall 'learner recommendation* score in addition to the mean scores for each of

the seven satisfaction rating questions.
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Section 5: Summary of Findings

Well over 32,000 learners from 177 learning providers took part in the Community
Learning Learner Satisfaction Survey 2015 to 2016.

The survey sample included a broad cross section of learners engaged in
Community Learning and there was a good match between the age and gender

profile of the sample compared to the overall Community Learning population.

This year’s survey incorporated a number of changes to the questionnaire. The
number of satisfaction rating questions was reduced to seven and the response
scale required learners to rate their satisfaction on a scale of zero to 10 from ‘very

dissatisfied’ to ‘very satisfied’.

The question on the likelihood of learners recommending their learning provider was
retained from the previous survey. The response to this question was also analysed
to produce the overall score, which was a combined percentage of those answering

‘extremely likely’ and ‘likely’.

Overall, the response given by learners to the seven satisfaction rating questions
was very positive with average scores of nine or above for all questions. The highest
rating of all was for the question on the way learners are treated by staff which
received a mean score of 9.6 out of 10. The support learners are given and the way
staff respond to the views of learners also received extremely high satisfaction
scores (both 9.4).

The least positive response was to the question on the advice they had been given
on what to do after completing their course or activity with an overall mean score of
9.0. However, almost a third of respondents thought the question was ‘not

applicable’.
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Learners aged 60 and over tended to give the most positive responses to the
satisfaction rating questions and learners under 20 tended to give the least positive.

On average, females gave slightly higher satisfaction scores for all seven questions.

An extremely high proportion of learners (95%) thought it likely that they would
recommend their course or activity to friends or family, which was slightly higher than
the surveys in 2014 to 2015 (94%) and 2013 to 2014 (93%). Two-thirds of

respondents said they were extremely likely to recommend their course.

Learners’ main reasons for taking their course was to gain new skills and knowledge
(83%) and for personal interest or pleasure (63%). Almost half hoped to meet
people and make new friends and a third hoped their health or wellbeing would be

improved.

As a result of taking a Community Learning course, 88% of learners indicated that
they had acquired new knowledge and skills, 60% felt that they had made new

friends and 45% were more likely to progress to another course.

It would appear that for the majority of learners, engaging in a Community Learning
course or activity had exceeded their expectations and they had enjoyed additional
benefits beyond their initial reasons for taking the course. This year’s survey
confirmed the findings from previous surveys that for many learners, taking part in

Community Learning inspires them to participate in further learning.

22



Annex 1: Technical Summary of Research Methodology

Governing Research Principles

All RCU’s research and consultancy work is governed by a rigorous quality
assurance system. This is accredited under the market research industry standard
ISO 20252, the policies and guidelines of the Market Research Society and relevant
data protection legislation. For more details of ISO 20252 and the Market Research

Society codes of conduct, please visit the Market Research _Society website.

Overview of Methodology

The Skills Funding Agency commissioned Ipsos MORI and RCU to undertake the

Learner Satisfaction Survey for learners taking Community Learning courses. The

survey took place between 2 November 2015 and 1 April 2016. There were 32,665
valid responses, 66% of which were completed online and 34% were paper

guestionnaire submissions.

Key Quantitative Research Elements

The key elements of quantitative research are listed below:

1. Description — testing of the Community Learning Learner Satisfaction Survey with

a sample of learners undertaking Community Learning.

2. Target Population — Community Learning learners.

3. Sampling — Community Learning providers selected learners to take part in the

survey.

4. Data Quality Checks — overall, learners from 177 providers had valid learner
responses to the survey. In the process of matching responses to the ILR, we
identified a number of learners who responded to the survey using mainstream
survey guestionnaires only. To ensure their responses were counted, they were

transferred and included in the analysis of the Community Learning survey.
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5. Broad Topic Areas — the survey comprised an introductory page, questions
mirroring the main national Learner Satisfaction Survey and specific questions on
the social impact of Community Learning. The online and paper-based
guestionnaires contained identical questions and both were made available to

providers. Annex 2 contains a copy of the questionnaire.
6. Storage of Raw Data — as part of our quality assurance arrangements, we will

keep evidence of individual survey responses for 18 months after the closure of

the project. After this period, we will destroy it securely.

24



Annex 2: Learner Satisfaction Survey Instrument for Community Learning

™ guosisp

‘uo Aued aseaid ‘Asauns auy ul ued ayel o] Addey aue noA g

N ach-siq eIS@YS2pa0IIAS 1B SN Iewa aseald ‘uayl
2l0j2q siamsue 1nok fonsap 0] sn juem nok §| "SYuoW gL
uey] aiow ou 1oy A3mns anok daay [im oY PUe [yOow sosd)

"SNJIeUo2/Wod Low-sosdr saaoyaay;-duy

12 4O sosd) ‘Auedwod yaueasal ayy

12ejUoD ued nok ‘Aamns ay) Inoge sucnsanb Aue aney noA J
"Ri2190g youeasay 1a)e|y Ul 10 S3jnd 3y3 smoj[o) A3mns ay |

‘slamsue InoA 23s |Im siosinadns Jo sisulel

‘s121m23| INoA Jo auop “synsal 3y ‘Aousby Buipuny s|Ns

2y} ‘sn puas |m A3y “SISUIE3| JSYL0 WY SISMSUE 3L} 0}
slamsue InoA ppe (Im NOY pue [HOW sosd] oY Pue 4O
sosd| - saiuedwod Asauns omy 0} ob |im Aanuns paje|dwod Jnoj
“3y1] a1e Bunues| apiaoad

12 suonesiueblo Juaiayip 1eym sisulea] aunny [|31 o) siamsue
anoA asn [m Aouaby Buipundg s Mg 2y weuoduwn fsa e

SIamsUe Ino A ‘suonsanb asauy) Buuamsue ale pue|Bug Jaao B
siaWwea] "ASAING UONIBISIES JaUWBaT UOUS SIY] 0] SW0I[3AA

Buiuiea Ajlunwwon

9L0C 91 GL0¢C
AaAlng uoljoejsijes Jaulea]

$321oyD 34

Aouabyy
Buipund s|IMS

Y

1 Alunwwo)

guiuied

“awy Jnok 1oy yonw Aisa nok juey)

3N0GE U] Jo 3uoN [

siaguaw Ajwey J13yjo diay o) ajqe alow 21e noA [
2s51n02 Jawoue o} uo ssaiboid o) Ajaxil auow a1e noA [
panuauaq sey Buiagiiam Jo yyeay oA []

yiom je ssaiboud 1o qol e 136 0] A3y s10w a1e noA [
SalIANDE [B120s ul aedidped o) Al asow 3ue noA [
uosiad & SB JU3pUU0d 3U0W 2. NOA [

SpUSLL MaU SpEW aABY NoA []

afipaimouy 1o s|I14s a1o0w aney noA [

(AQjuo aNO ya1L)

:sem Kjianoe Jo asinoo ay} Bunje) jo awooyno UEW ay] ZLO

2A0QE 3] JO 3UON [

siaquwaw Anwey 1aujo diay ol 3|ge alow a1e noA [
351n02 Jayjoue o} uo ssaiboud o] Aja)i 210w 21e noA [
panyauaq sey Buiaqiiam 1o yyeay nok [

yiom 1e ssaiboud 1o gol e 126 o) Alay 210w a1e no [
sanianoe |eos i ajedipiped o] Aley| aiow a1e noA []
uosiad e se JUSpUUoD 3U0W 31E NoA [

SpuUaLl Mau 2pew aney noA [

abpajmouy Jo s|s alow aney noA [

(Aidde jeys 77y yo1L)

;3eys Aes nok pinom fianae Jo asinod ayy Buiyel jojnsal e sy "LLD



Aidde jou ssog []
Asiiun Apwanx3 ]
Kiaviun 7]
Ksiun sou A ssunanN [
A=wn [
Al Apwanx3 [
SAwey 10 spuau) 0y Buiuiea)
oA sapiacid 1eyy uonesiueflo 2y pu2WWoI2] pinom noA 18UL 1 st A12Y1 MoH 01D
iBuiwes| nof sapinoad
OOo00o00o00OoOo0oOooOoOoo 1ey) uonesiuebio aur ynm nok aue
o 6 8 . 9 5§ ¥ € € + 0 Ppausnessiplopaisnes Moy |BIan0 6D
® @
- $SiauIea| Jo
OO0O0OO0O0OODOO0ODQOQOO DO Sswea2uo0)puodsal yels 2u) jeu
fidde OF 6 g £ 9 & ¥ &€ € L 0 nNOA3IepalsnessIp o paysies moH go
10U s=200 @ m@v
- isuonepadxa nok
OO0 0OOOOO QOO [ bunssw st Auagde 1o as1n0d au) 1eu)
o 6 g L 9 S ¥ £ T I 0 NoA aJe pausnessIp Jo pausnes Moy /0
® @
AANAIDE 1O 25IN0D
OO0 o0oO0oOoOoogonoo syl uo 126 noA yoddns aur yum
fidde OF 6 g £ 9 & ¥ &€ € L 0 nOoA3Iepausnessiplo paysnes moH an
10U s=200 -
@ @ ZAIANDE 10 25100
SIU] JaUE Op UED NoA JEYM INOqe
000 OO0 0O OO O O [ vuenib ussg aaey no 221APE aU) UM
fidde O+ & @ L 9 S ¥ € T + 0 nOAB3lepaysnessip o pausnes Moy co
10U §300] @ m,u.u
é !
inoA 1e20) UE1S AEM 21U UM
o & g L 8 s ¥ £ T I 0 NOA 3UE PaUSNESSIP 10 PUSHES MOH +O
@ @
éAunnoe
OO0 O0O0O0O0OODOOOIO O fo2sinodinof uo Sudes) au yim
oL 6 g L 9 S ¥ £ T I 0 NOA 3 P3USNESSID 10 PUSHES MOH €D
@ ®
paushes DaUSIESSI]
fap, faap
(ruondo sy aAey jou op suonsanb awos)
-uondo , Ajdde 1ou sao0q,, a2yl asooya ‘e e nok o3 Ajdde Jou saop uonsanb e
J] "uonsanb Aiaas Jamsue 01 A1) "paysnes AlaA s| (| pue paysnessip Alaa siQ
alaym ‘g} Jo Ino 3109s e yoea aalb aseald suonsanb Buimojjoy ay3 Jamsue o)

L K

uoseal12uo [
Anwey 1noA o siaquiaw ssuyjo disy ol [
3suno2 ssyjoue 0} uo ssaiboid o) [
Bulaqiam 10 yyeay nok juauaq ol [
spom JnoA uim o qol e 126 nof diay o1 []
saniagae [enos ul sedpiped nod diay o) [
amnseald 1o Jsauzjul jeuosiad Jo4 []
SpuaLl Mau ayew pue adoad 133w o) []
abpajmouy pue siims web oy []
(Ajuo INO Xo1L)

:sem KJianoe Jo asinod ay) Bulyel Joj uoseal Uulew 3yl zo
uoseal ;o [
Alwey inoA jo sizquizw 1auo dipy oL [
351n02 Jaujoue o} uo ssaiboid ol [
Buizquam Jo uyeay anok wauaq ol ]
yiom noA yum Jo gol e 126 noA disy oL [
saninge [enos u ajedioued noA disy ol [
amnsea|d Jo 15a131u1 |euosiad o4 []
SpuaLL mau ayew pue ajdoad 193w ol [
abpamouy pue sjixs ureb ol [

(Aidde yeuy 77y yo11)
Auanoe 1o asinos ay) Bunjel Joj suoseal Jnok alam Ieyp LD

Jamsue o] jou J3jaid [ Jayo [ aew ] 3lewad []
&¥as anok sieyp (B)

seaos00L ] 6909 [ 6505 []

67-0F [ 6e-0e (] 62-0c[] o0ztepun[]

inok ale pjo moH (1)
3l o) suamsue Aw ul Bunum si suoswos ‘oN [
aw Buidiay 2uoswos yum ‘'saA [

saA [

cy@sinok siamsue ayl ul Bunum nok aiy (3)

L]

(za/zosg ) ‘sidwexa Jop AAwwypp) yuiqg jo sxeq (p)

aweu Ajwey Jo aweuing (2)

aweu isi4 (q)

T swoury 10U o0 Nk )1 Epaasd Buwes) mok yse asesid)
Jdaquinu Jauiea| jeuosiad inok siieyp ?”_I_

[o]

apo7) 1aplaold

26



Annex 3: Survey Report Example

Screenshots
& FE Choices Learner 3atisfaction Survey 2015 to 2016 Community Learning
Skills Funding
Agency EXAMPLE PROVIDER (UKPRN: 99999999)

Scores by Scores by Delivery | Course/Activity rse JActivity Reasons Vs Information &

Learner Scores by Subject )
Characterisfics u - Location Reasons Outcomes Outcomes Owverall Score

Your Overall Community Learning Learner Satisfaction score is:

97% of respondents are likely to recommend the organisation to friends or
family

This is the end of survey report from the FE Choices Learner Satisfaction Community Learning.

Guidance to take you through your report can be accessed from the same section on the Provider Extranet where you opened
this report.

We recommend that the Guidance is read alongside this report.

Your organisation’'s data presented in the report is weighted for age and sex. The learner breakdown has been established
from your learners’ responses. Return 6 (ROG) for the Individualised Learner Record (ILR) has been used to check your learners’
selections of their age and sex.

If you have further questions about your report please contact us by emailing senvicedeskigisfa.bis.gov.uk.

Estimated ! ! Estimated

i _ | w of eligible % share of
Profile of Respondents numberof —:  Numberof % of eligible all your valid
eligible : Responses learners B E
i : . responses
learners i responding
Female 70 120 23% 27%
Under 40
Male 340 70 21% 10%
B Female 350 290 83% 43%
+
Male 600 120 20% 18%
Unknown 10 1%
Total 2,060 670 33% 100%

27



Skills Funding
Agency

FE Choices Learner Satisfaction Survey 2015 to 2016 Community Learning
EXAMPLE PROVIDER (UKPRN: 99999999)

Scores by Subject

Scores by Delivery | Course/Activity

Location

Information &
Owverall Score

Reasons Vs
Outcomes

CoursefActivity

Reasons Outcomes

Age Band

All Ages
Under 20
20-29
30-29
40-49
50-59
60+

DiDiDDiDinDin W

Unknown

©1 Female
1 Male

1 Prefer Mot to Say/Unknown

These are final figures based on survey
responses. Figures are weighted. Figures in
brackets are the number of rezspondents
answering 0-10 for each question. A star in the
brackets indicates suppression has been applied
to the results to protect respondents’
confidentiality.

Average Score
3 4 5 68 7T 8 9% 10

How satisfied or dissatisfied are you withthe
teaching onyourcourse or activity? (759.9)

How satisfied ordissatisfied are you with the way
stafftreat you? (756.0)

How satisfied ordissatisfied are you with the
advice you have been given about what you can
do after this course aractivity? (571.8)

How satisfied ordissatisfied are you withthe
support you get onthis course or activity? (733.3)

How satisfied ordissatisfied are you thatthe
course or activity is meeting your expectations 7
(T56.1)

How satisfied ordissatisfied are you that the staff
respondto the views oflearners? (719.2)

Overall, howsatisfied ordissatisfied are you with
the organisationthat provides yourlearning?
(751.1)

0% 20% 40%

How likelyis itthat youwould recommendthe
organisationthat provides yourlearning to
friends or family? (839.5)

mExtremely likely mLikely mMeitherlikely norunlikely Extremely unlikely

Unlikely

Percentage of respondents which are likely to recommend your
organisation to friends or family

97%
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A

Skills Funding
Agency

FE Choices Learner Satisfaction Survey 2015 to 2016 Community Learning
EXAMPLE PROVIDER (UKPRN: 99999999)

Il

Scores by

Leamer
Charactenstics

Scores by Delivery
Location

Tat
Overall 5¢

Course [ Activity
Reasons

Course [Activity
Outcomes

Subject (All Learners)

@ Health, Publc Services and Care

! Science and Mathematics

' Agricuiure, Horticutture and Animal Care

! Engineering & Manufacturing Tech

! Construction, Planning & the Built Environ.

Coer

' Retail and Commercial Enterprise

a Leisure, Travel and Tourism

© Arts, Media and Publishing

© Mistory, Phiosophy and Theology

& Social Sciences

a Languages, Literature and Cullure

~

° Education and Training

. Preparation for Life and Work

3 Business, Administration and Law

These are final figures based on survey
responses. Figures are unweighted and any
groups with fewer than 10 have been
suppressed. Figures in brackets are the number
of respondents answering 0-10 for each
question.

Average Score
2 3 4 5 B 7T 8 9 W

How satisfied or dissatisfied are you with the
teaching onyourcourse or activity? (32)

How satisfied or dissatisfied are you with the way
stafftreat you? (23)

How satisfied ordissatisfied are youwiththe
advice you have been given aboutwhat you can
do after this course oractivity? (20)

How salisfied ordissatisfied are youwiththe
support you get onthis course or activity? (22)

How satisfied or dissatisfied are youthat the
course or activity is meeting your expedtations ?
(31)

How satisfied or dissatisfied are you that the staff
respondto the views of learners ? (26)

Overall, how satisfied or dis satisfied are you with
the organisationthat provides your learmning? (29)

80% 80% 100%

How likelyis itthat you would recommend
the organisation that provides your | sarning
to friends orfamily? (14)

Extremety unlikely

mExtremely likely wLikely wmNeitherlikeynorunlikely

mUnlikely

Percentage of respondents which are likely to recommend your
organigation to friends or family

100%
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Skills Funding
Agency

FE Choices Learner Satisfaction Survey 2015 to 2016 Community Learning
EXAMPLE PROVIDER (UKPRN: 99999999)

(s

Scores by

Leamner Scores by Subject

Characteristics Location

Scores by Delivery e =010

Information &
Overall Score

Reasons Vs
Outcomes

CoursefActivity

Reasons Outcomes

Delivery Location

® AB12CD

1 EF3 4GH

1 UBEKL

@ MN7 BOP

ORI DST

These are final figures based on survey
responses. Figures are unweighted and any
groups with fewer than 10 have been
suppressed. Figures in brackets are the number
of respondents answering 0-10 for each
guestion.

How satisfied ordissatisfied are you withthe
teaching onyourcourse or activity? (133)

How satisfied or dissatisfied are you with the way
stafftreat you? (153}

How satisfied ordissatisfied are you with the
advice you have been given about what you can
dao afterthis course oractivity? (100}

How satisfied ordissatisfied are you with the
supportyou get onthis course or activity? (133)

How satisfied ordissatisfied are you thatthe
course or activity is meeting your expedations?
(150)

How satisfied ordissatisfied are you thatthe staff
respondto the views of learners 7 (140)

Owerall, howsatisfied or dissatisfied are you with
the organisation that provides yourlearning? (142)

How likelyis itthat youwould recommend
the organisation that provides yourlearning
tofriends orfamily? (133)

Extremely unlikely

Unlikely

mExtremely likely mLikely wmMeitherlikely norunlikely

Percentage of respondents which are likely to recommend your
organisation to friends or family

97%
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% FE Choices Learner Satisfaction Survey 2015 to 2016 Community Learning
Skills Funding

Agency EXAMPLE PROVIDER (UKPRN: 99999999)

rE]

Slf:z;?:etrw Srmrere s S Scores by Delivery IR 1T E1= /i e e\ 1) Course/Activity Reasons Vs Information &
e Y I Location Outcomes Outcomes Overall Score
_ What were your reasons for taking the course or
@ All Reasons acti\rity?
) Main Reason

To gain skills and knowledge

To meet people and make new friends
For personal interest or pleasure

To helpyou participate in social activities
To help you get a job or with your work
To benefityour health or wellbeing

To progresson to another course

These are final figures based on survey responses.
Figures are weighted. A star indicates suppression
has been applied to the results to protect
respondents’ confidentiality.

To help other members of your family

Other reason

700

Mumber of Weighted Respondent
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Skills Funding
Agency

FE Choices Learner Satisfaction Survey 2015 to 2016 Community Learning

EXAMPLE PROVIDER (UKPRN: 99999999)

I

Scores by
Learner

Scores by Delivery

Course fActivity

Scores by Subject

Location

Characteristics

Reasons

Reasons Vs
Outcomes

Information &
Overall Score

@ All Outcomes
' Main Qutcome

These are final figures based on survey responses.
Figures are weighted. A star indicates suppression
has been applied to the results to protect
respondents’ confidentiality.

As a result of taking the course would you say that:

You have more skills or knowledge

You have made new friends

You are more confident as a person

You are more likely to participate in social
activities

You are more likely to get a job or progress
atwork

Your health orwellbeing has benefitted

You are more likely to progresson to
another course

You are more able to help other family
members

None of the above

ber of Weij

htad B dant
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& FE Choices Learner Satisfaction Survey 2015 to 2016 Community Learning

Skills Funding

Agency EXAMPLE PROVIDER (UKPRN: 99999999)

e

Scores by
Learner Scores by Subject

Scores by Delivery | Course/Activity CoursefActivity Reasonsvs Information &

Characteristics Location Reasons Outcomes Outcomes Overall Score

@ All Reasons

' Main Reason

These are final figures based on survey
responses. Figures are weighted. A star
indicates suppression has been applied to the
results to protect respondents’ confidentiality.

Comparison between reasons for taking course and
outcome after taking course

To gain skills and knowledge

You have more skills or knowledge

Tomeet people and make newfriends

You have made newfriends

To help you participate in social activities

You are more likely to participate in social activities

To help you geta job or with your work

You are more likely to geta job or progress at work

To benefityour health or wellbeing

Your health or wellbeing has benefitted

To progress on to another course

Youare more likely to progress on to anothercourse

To help other members of your family

You are more able to help other family members

0% 10% 20% 30% 40% 50% 60% 70% B0% 90%100%
% of Weighted Respondents
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Annex 4: Quality Tests for Survey Samples

Confidence interval calculation
Sample Size Calculation (as used in the Sample Size Calculator):

ZZxpx(1—p)
Cz

Sample Size =

Correction for Finite Population (for known population size):

Sample Size
n Sample Size — 1
N

Adjusted sample size =

1

Confidence interval of a returned sample:

px(1 - p) IN—n
| X |

Confidence Interval =7 x |
f A\ n ,jN -1

Where:

Z = Z value (for example 1.96 for 95% confidence level).

p = assumed / observed % expressed as a decimal (for example 84%
satisfied = 0.85).

¢ = confidence interval, expressed as decimal (for example + 5% = 0.05).
N = number of eligible learners on provider’s ILR.

n = number of valid responses.



Sample skew test

We used the skew test to ensure that the degree of bias within the sample submitted
by individual learning providers was within SFA agreed parameters. Analysis of ILR
data for the population produced a profile of learners for each individual provider,

based on the following four learner categories.

Females aged under 40.
Males aged under 40.
Females aged 40 and over.

w0 NP

Males aged 40 and over.

We derived the measure for skew by comparing the spread of a provider’s returned
sample across these categories to its population profile based on the ILR. In a
perfectly representative sample, the percentage of learners within each of the four
categories would be the same as the percentage of learners within each category
(based on the ILR data). The skew factor was defined as the sum total percentage of
respondents within each category that were above or below the required percentage
for a perfectly representative sample. Skew factors up to 40% were defined as
correctable, with the application of appropriate weighting; skew factors above 40%

were regarded as not correctable.

Skew formulas

Skew calculation:

Where:

I = each individual learner category, ranging from one to four.
r = percentage of learners on the provider’s ILR in the i" category.
s = percentage of learners in the sample in the i" category.

| | = absolute value.
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