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The Secretary of State for Children, Schools and Families and the Culture Secretary have asked Professor David Buckingham to carry out an assessment of the impact of the commercial world on children's wellbeing. Parents and carers are invited provide comments on any of the main aspects of the assessment.
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Enquiries To
If your enquiry is related to the policy content of the call for evidence you can contact the DCSF National helpline as follows:

Telephone: 0870 000 2288

e-mail: info@dcsf.gsi.gov.uk



	1
	What is the assessment about

	1.1
	In the Children’s Plan the Government highlighted the need for a greater understanding of how children’s engagement with the commercial world has changed. 

Evidence suggests that the market for children’s products and services has significantly grown in recent years, and that children and young people are becoming more commercially aware. There is some evidence that children begin shopping at earlier ages. Parents tell us they feel pressurised to buy material goods for their children and some feel they need to work longer hours to pay for those goods. Yet parents and children tell us they want to spend more time together.

The aim of this assessment is to build a new consensus on the nature and extent of these changes in the round, by examining the best available evidence from the UK and abroad.
  
We are not just interested in advertising and shopping, but in all kinds of ways in which young people engage with commercial companies – through media and entertainment, marketing and promotion, commercial websites, sponsored events, market research, and so on. What are these things telling young people about how to behave, what to believe, and what kind of person to become?

The terms of reference for this assessment are available on this website. We are keen to understand the views of parents alongside those of children and other stakeholders, and we are therefore seeking your responses to the questions in this call for evidence. 

	2
	How To Respond

	2.1
	Call for evidence responses can be completed online at: www.dcsf.gov.uk/consultations 

or post your contribution to:
Consultation Unit 
Area 1A
Castle View House
East Lane
Runcorn
Cheshire WA7 2GJ

You can also email your contribution or ask any questions about the call for evidence at: commercial.world@dcsf.gsi.gov.uk

	3
	Plans for making results public

	3.1
	The results of the consultation and the Department's response will be published on the DCSF e-consultation website in Autumn 2008.


